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Our B Impact Score

50.9 = Median score for ordinary businesses (all businesses that have completed the B Impact Assessment).
80 = Qualifies for B CorporationⓇCertification

25.1 Workers

19.1 Governance

15.0 Community

9.0 Environment

28.9 Customers

Building better communities using 

design and technology.

We deliver
impact.



Platform statistics

14 platforms 

14359 members

1,424 new activities

17 campaigns

45 new project teams with 248 members

9 timebanks with 74 new offers and 39 new requests

39 timebank hours completed

1,568 new volunteer pledges

56 badges (rewards)

How much 
we’re doing:

Live platforms



Platform highlights Live platforms

April

May

June

April 2020
The Cornwall Link launches their new platform
with a Coronavirus focussed campaign: reacting to the
pandemic by redirecting their focus to create one database 
for Cornwall.

22nd April 2020
Monmouthshire  County Council launch Our 
Monmouthshire with dedicated Site Coordinator support
from our team to set up a neighbourhood timebank for the 
county during the pandemic.

4th May 2020
Sustainable Fashion Exchange 'UNTAGGED' launched 
using our platform: letting people exchange their unworn 
clothes instead of buying more new stuff.

May 2020
Hexitime refocuses their skill exchange to recruit
volunteers for the NHS’ Nightingale Hospital and
members offer help to healthcare workers.

June 2020
Deputy Mayor for Bristol City Council, Cllr Asher Craig, 
looks back at a “phenomenal” time for Can do Bristol, 
where membership went from 1,000 to 8,700 in 50 days.

June 2020
The West Wales Partnership sees early successes from their 
soft launch of three bi-lingual timebanking platforms: 
ConnectingPembrokeshire, ConnectingCarmarthenshire
and ConnectingCeredigion.



Our chosen goals from the UN’s 17 Sustainable Development goals

Our priorities:

1. Sustainable cities and communities

2. Climate action

3. Responsible consumption and production

4. No poverty

5. Affordable and clean energy

6. Clean water and sanitation

Our team chose these priorities:



Our performance



Sustainable cities and communities
To enable people to be more resilient to the challenges they face.

Result

People are taking the lead in fixing 
their own problems.

45
New project

teams

248
Members in new

project teams

15:8
Approx ratio of timebank

offers : requests

2%
Of all members in 

project teams
[ 2nd quarter baseline set for 2020 ]

How much did we do? How well did we do it? Is anyone better off?

People are helping out in their 
community.

1568
Volunteer

pledges

39
Total no. of timebank 

hours completed

10%
Of members interested 

in volunteering

27%
Of members with 

access to a timebank
[ 2nd quarter baseline set for 2020 ]

People are more connected and less 
isolated.

46
No. of completed 

exchanges

?
No. of members 

engaged in activities

74%
Of accepted exchanges 

were completed

?%
+ / - % of members 

engaged in activities
[ 2nd quarter baseline set for 2020 ]

People are active in their community. 14
Conversation 

activities added

438
No. of awarded 

badges

0%
Of project teams 

created from ideas

3%
Of all members have 

been awarded badges
[ 2nd quarter baseline set for 2020 ]



Climate action
To promote resilience to environmental issues like climate change.

Result

Staff and clients adopt sustainable 
transport methods for business.

176
Hours of client 

meetings digital

2146
Hours working from 

home

100%
Of client meetings 

held digitally

84%
Of working days were 

from home.
[ 2nd quarter baseline set for 2020 ]

How much did we do? How well did we do it? Is anyone better off?

Staff and clients adopt sustainable 
transport methods for business.

0
Hours of meetings by 

car share

488
Hours working from 

our offices

0%
Hours of client meetings 

by car share

16%
Of working days were 

from our offices.
[ 2nd quarter baseline set for 2020 ]

Staff and clients raises awareness of 
climate action.

0
No. of climate action 

campaigns

0%
+/- % of climate action 

campaigns
[ 2nd quarter baseline set for 2020 ]

People are taking the lead in fixing 
their own problems.

42
Conversation 

activities added

211
No. of awarded 

badges

0%
Of project teams 

created from ideas

11%
Of all members have 

been awarded badges
[ 2019 baseline set for 2020 ]



Responsible consumption and production
To reduce economic and social costs.

Result

Staff and clients adopt sustainable 
consumption methods for business

14
Total no. of community platforms that 

are hosted green

100%
Total no. of community platforms 

that are hosted green
[ 2nd quarter baseline set for 2020 ]

How much did we do? How well did we do it? Is anyone better off?

Staff and clients adopt sustainable 
procurement methods.

10
No. of sustainable 

products purchased

£1,747
Spent on sustainable 

products

14%
+/- of sustainable 

products purchased

8%
+/- % spent on 

sustainable products
[ 2nd quarter baseline set for 2020 ]

People are active in their community. 14359
Total no. of community members on 

our platforms

?%
+/- % of active community members 

on our platform
[ 2nd quarter baseline set for 2020 ]

People are taking the lead in fixing 
their own problems.

42
Conversation 

activities added

211
No. of awarded 

badges

0%
Of project teams 

created from ideas

11%
Of all members have 

been awarded badges
[ 2019 baseline set for 2020 ]



Our goals Our pledges Sharin
g id

eas

Volunteerin
g

Charit
able giving

Atte
nding events

Memberships and consulta
ncy

Sharin
g assets and re

sources

Supporti
ng pro

jects

Supporti
ng campaigns

Sharin
g in

form
atio

n

Sustainable cities and communities ✓ ✓ ✓ ✓ ✓ ✓ ✓

Climate action ✓ ✓ ✓ ✓ ✓ ✓ ✓

Responsible consumption and production ✓ ✓ ✓ ✓

No poverty ✓ ✓ ✓ ✓ ✓

Affordable and clean energy ✓ ✓ ✓

Clean water and sanitation ✓ ✓ ✓ ✓ ✓ ✓ ✓

Our pledges for 2020
What we’re working on this year.


